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What	is	identity	in	graphic	design

A	graphic	identity,	or	visual	identity,	is	the	brand	message	communicated	by	a	company's	logo,	design	schemes,	characters	and	other	visual	symbols	used	in	internal	and	external	messages.	A	consistent,	impacting	graphic	identity	is	an	integral	part	of	building	and	maintaining	a	strong	brand	image.	More	Insights	Your	company's	logo	is	often	the	most
recognized	graphic	symbol.	A	logo	that	clearly	represents	your	business	and	inspires	positive	feelings	among	customers	is	a	huge	benefit.	The	color	scheme	used	in	your	promotion	messages	can	also	contribute	to	graphic	identity.	For	example,	electronics	retailer	Best	Buy	typically	incorporates	its	standard	blue	and	yellow	colors	into	ads.	Quality
design	schemes	and	visual	imagery	on	a	company	website	is	another	contributor,	which	is	especially	important	for	electronic	businesses.	/en/beginning-graphic-design/fundamentals-of-design/content/	Influencing	through	design	Branding	and	visual	identity	are	all	around	us.	Look	closely,	and	you'll	find	them	on	websites,	product	packaging,	and
different	types	of	advertising.	Even	personal	items,	like	documents	and	business	cards,	bear	some	form	of	identity.	Simply	put,	branding	is	what	other	people	think—about	you,	your	company,	your	product,	or	your	service.	Visual	identity	is	what	that	brand	looks	like,	from	your	logo	to	your	color	choices	and	so	much	more.	Strong	visuals	can	be	very
persuasive.	Think	of	your	own	experiences	as	a	consumer.	Have	you	ever	chosen	a	product	simply	because	you	liked	the	way	it	looked?	Understanding	visual	identity	can	help	you	make	more	thoughtful	design	decisions,	regardless	of	your	role,	medium,	or	skill	level.	Watch	the	video	below	to	learn	more	about	branding	and	identity.	Visual	identity	is
kind	of	like	a	preview	of	your	brand.	Each	part	of	your	design	is	a	clue	that	tells	the	viewer	what	they	can	expect.	Your	aesthetic	can	be	traditional,	modern,	or	a	little	more	out	there—every	brand	is	different.	No	matter	what,	all	of	your	design	elements	work	together	to	show	exactly	what	your	brand	is	about.	Of	course,	it's	not	all	business.	You	can
apply	the	concept	of	identity	to	almost	any	type	of	project,	including	personal	designs.	Whether	you're	updating	your	resume	or	looking	for	ways	to	enhance	your	blog,	there	are	many	benefits	to	having	a	consistent	visual	style.	Some	companies	use	an	actual	style	guide	to	keep	their	brand	looking	consistent.	If	you're	just	getting	started	with	design,
it's	OK	to	take	a	more	casual	approach.	The	main	components	of	visual	identity	are	logo,	color,	typography,	and	images.	Read	on	to	learn	more.	Logo	A	logo	is	what	identifies	your	brand	using	a	particular	mark,	type	design,	or	both.	The	most	effective	logos	tend	to	be	fairly	simple—something	viewers	will	recognize	and	remember.	Every	element	of
your	logo	contributes	to	your	brand	identity,	including	your	font	choice,	colors,	and	other	imagery.	Change	even	one	of	these	elements,	and	it	can	have	a	big	impact	on	the	way	your	brand	is	perceived.	In	practice,	logos	are	everywhere.	You'll	find	them	in	corporate	settings,	as	well	as	out	and	about,	representing	small	businesses,	freelancers,	and
other	entrepreneurs.	A	logo	is	a	lot	like	a	literal	brand—it's	how	people	come	to	recognize	you	and	identify	your	product	or	service.	That's	why	it's	important	to	use	it	wisely.	A	logo	that's	pixelated,	distorted,	or	too	small	to	read	could	give	viewers	the	wrong	impression.	Below,	you'll	find	several	examples	of	low-quality	files.	To	combat	this,	keep	a
master	digital	copy	that's	sharp,	high	in	quality,	and	large	enough	for	any	project.	This	way,	you're	prepared	for	anything	that	might	come	along,	whether	it's	a	small	print	job	or	something	much,	much	bigger.	Color	Color	helps	define	your	brand	in	a	very	powerful	way.	Not	only	does	it	make	a	strong	impression	on	the	viewer,	but	it	also	creates	a
sense	of	unity	when	used	across	multiple	projects	or	platforms.	Most	brands	derive	their	main	colors	directly	from	the	company	logo.	Additional	colors	can	help	you	expand	the	main	palette	and	further	define	your	brand's	personality	and	style.	There	are	lots	of	ways	to	use	brand	colors.	Just	be	careful	not	to	go	overboard	or	ignore	widely	accepted
design	standards.	Good	color	use	is	all	about	moderation.	Avoid	common	pitfalls,	like	colors	that	vibrate	or	distract	viewers	from	your	work.	For	instance,	in	the	image	below,	the	text	clashes	with	the	background,	making	it	difficult	to	read.	Make	sure	to	include	neutrals	in	your	color	palette,	like	black,	gray,	white,	or	off-white.	This	way,	when	you	do
use	your	brand's	colors,	they	really	stand	out.	Typography	Text	is	one	of	the	simpler	aspects	of	identity,	but	it	can	be	surprisingly	expressive.	All	it	takes	is	a	different	font,	and	you	can	subtly	(or	not	so	subtly)	change	the	entire	feel	of	your	brand.	Most	brands	choose	two	to	three	fonts—often	inspired	by	the	logo—for	basic,	everyday	use.	Creative	fonts
should	also	be	chosen	with	care	and	should	be	a	reflection	of	your	unique	visual	identity.	There	are	certain	fonts	that	professionals	know	to	avoid—fonts	that	were	once	popular	but	that	are	now	considered	outdated	and	overused.	The	fonts	below	are	notorious	examples.	When	in	doubt,	a	more	timeless,	understated	font	is	less	likely	to	detract	from
your	message.	Your	font	choice	should	complement	your	brand,	but	still	be	current	and	professional.	Images	Images	are	a	huge	part	of	building	a	unique	identity.	Every	photo,	graphic,	icon,	and	button	is	a	chance	to	showcase	your	brand	and	shape	the	way	it's	perceived.	In	professional	settings,	images	are	usually	created	specifically	for	the	brand;
for	instance,	pictures	in	a	catalog	or	graphics	in	an	app.	If	you	don't	have	the	luxury	of	this,	you	can	get	similar	results	by	choosing	images	with	a	subtle	through	line;	for	example,	a	signature	color	or	similar	style.	Most	importantly,	avoid	images	that	feel	generic	or	obviously	staged.	This	is	difficult	if	you're	relying	on	third-party	stock,	but	there	are
ways	to	set	your	brand	apart.	Avoid	images	that	lack	context	or	appear	frequently	in	other	brands'	designs.	Take	the	photo	below.	Some	viewers	might	find	it	off-putting	due	to	the	forced	pose	and	artificial	background.	Instead,	choose	images	that	seem	genuine	and	that	feature	authentic	people,	places,	and	things.	The	best	images	are	the
embodiment	of	your	unique	point	of	view.	They	represent	how	you	want	to	be	seen	when	people	think	about	your	brand.	Putting	it	all	together	Visual	identity	isn't	just	a	marketing	tool.	It's	a	way	of	looking	at	design	that	removes	a	lot	of	the	guesswork.	With	a	clear	vision	of	your	brand,	you	know	exactly	what	colors,	fonts,	and	images	to	use.	You	can
create	consistent	works	that	viewers	will	remember.	We	hope	you	enjoyed	learning	about	branding	&	identity!	Be	sure	to	check	out	the	rest	of	our	graphic	design	topics,	including:	TypographyColorLayout	and	CompositionImagesFundamentals	of	Design	When	it	comes	to	branding,	what	you	see	is	what	you	get.	At	least,	that’s	how	potential	customers
will	feel.	They’ll	have	no	reason	to	give	a	visually	unimpressive	brand	the	benefit	of	the	doubt—it’s	up	to	the	brand	to	earn	that	kind	of	trust.	In	branding,	“what	you	see”	is	a	brand’s	visual	identity.	Brand	guide	by	Ian	Douglas	Visual	identity	is	how	you	shape	perception	and	create	an	impression	through	the	visible	elements	of	your	brand.	Images	are	a
powerful	form	of	communication,	specifically	because	they	do	not	communicate	with	words.	They	speak	on	a	primal,	emotional	level	and	are	thus	more	persuasive.	But	with	great	power	of	communication	comes	great	responsibility:	you’ll	want	to	be	extra	cautious	that	you’re	not	sending	the	wrong	message.	To	make	sure	your	visuals	are
communicating	the	way	they	should,	we’ve	compiled	this	guide	to	all	things	visual	identity—by	the	end	you’ll	be	prepared	to	create	one	that	will	inspire	customers	to	pay	attention.	What	is	visual	identity?	—	A	colorful,	playful	&	fun	visual	identity	design	by	pecas	Visual	identity	is	all	of	the	imagery	and	graphical	information	that	expresses	who	a	brand
is	and	differentiates	it	from	all	the	others.	In	other	words,	it	describes	everything	customers	can	physically	see,	from	the	logo	to	the	interior	design	of	a	store.	Often,	visual	identity	culminates	in	the	development	of	a	brand	style	guide	which	provides	consistent	instructions	on	how	the	brand	should	be	visually	represented	at	all	times	and	in	any
situation.	The	purpose		of	visual	identity	is:	to	create	an	emotional	impression	on	viewers	to	inform	viewers	about	the	nature	of	the	brand	and	services/products	offered	to	unify	the	many	different	aspects	of	a	business	through	consistent	visuals	Visual	identity	vs.	brand	identity	Visual	identity	has	an	intrinsic	relationship	with	brand	identity.	We've	just
sent	you	your	first	lesson.	On	the	one	hand,	brand	identity	is	a	holistic	expression	of	everything	that	makes	the	brand	what	it	is.	It	includes	visual	identity	along	with	non-visual	elements	such	as	a	brand	voice,	copy	editing	guides,	a	mission	statement,	core	values,	etc.	At	the	same	time,	visual	identity	is	a	distinct	discipline	that	involves	a	different
thought	process	and	approach	from	brand	identity	as	a	whole.	Though	there	is	overlap,	there	are	usually	different	professions	involved	in	each.	Brand	identity	is	overseen	by	marketers,	and	visual	identity	involves	designers	and	creative	directors.	In	short,	brand	identity	describes	who	a	brand	is	on	the	inside	whereas	visual	identity	expresses	who	a
brand	is	on	the	outside.	The	elements	of	visual	identity	—	Visual	identity	is	essentially	a	brand’s	visual	language.	As	such,	its	individual	elements	are,	like	words,	the	building	blocks	that	allow	the	messenger	to	create	meaning.	Here,	we’ll	look	at	these	separate	elements	that	come	together	to	form	a	cohesive	visual	identity.	Graphics	Graphics,	in	the
context	of	visual	identity,	are	picture	assets	that	are	drawn	or	designed.	They	can	be	as	simple	as	forms	and	shapes—consider	a	Lego	block	or	the	Coca-Cola	bottle	and	how	these	distinctive	silhouettes	signify	their	respective	brands.	Or	they	can	be	more	complex,	such	as	a	logo,	icons,	or	even	full-scale	illustrations	or	animations.	Typography	Lettering
by	::scott::	Typography	is	the	shape	or	styling	of	the	text	you	use	in	your	branding.	There	are	many	different	types	of	fonts	and	each	one	can	have	a	different	effect	on	the	viewer,	including	different	degrees	of	legibility.	For	the	purposes	of	visual	identity,	you’ll	want	to	consider	the	wordmark	to	your	logo,	a	headline	font	and	a	body	copy	font	(which
should	be	the	most	legible).	Color	palette	Color	is	used	to	identify	a	brand	through	a	scheme	(no	more	than	three	colors	are	generally	recommended)	of	very	specific	hues,	shades	and	tints.	This	means	brands	do	not	simply	use	red	or	green	but	shiraz	and	seafoam.	When	used	correctly,	colors	can	generate	some	of	the	most	powerful	emotional
responses	in	the	viewer.	Label	design	by	_Ossobüko_	Though	the	color	palette	often	begins	with	the	logo,	these	colors	should	be	repurposed	for	all	brand	materials.	Designers	will	generally	need	to	assign	a	primary	color	(the	main	color	for	your	brand),	a	secondary	color	(to	be	used	in	the	background),	and	an	accent	color	(for	contrast	on	assets	such
as	a	CTA	button).	Keep	in	mind	that	the	absence	of	color,	such	as	black	and	white,	is	a	perfectly	valid	color	choice	as	well.	Branding	design	by	artsigma	Imagery	Imagery	describes	photography	and	video	content	as	well	as	any	spokespeople	who	act	as	the	living	“image”	of	the	brand	in	advertisements.	When	it	comes	to	visual	identity,	designers	must
curate	only	those	images	that	are	the	most	representative	of	the	brand’s	personality	and,	most	importantly,	its	customers.	Imagery	is	the	element	most	related	to	the	target	audience	because	people	empathize	with	faces	and	naturally	want	to	see	themselves	reflected	in	the	brands	they	consume.	This	means,	for	example,	creating	guidelines	around
whether	any	stock	images	or	videos	used	should	read	as	corporate	or	showcase	everyday	people,	depending	on	whom	your	visuals	are	meant	to	be	speaking	to.	Physical	brand	assets	Physical	assets	are	the	material	objects	that	contribute	to	a	brand’s	visual	identity.	Strictly	speaking,	this	may	not	apply	to	brands	who	don’t	have	a	physical	presence
and	the	nature	of	these	assets	will	vary	even	within	businesses	that	do.	But	as	this	is	an	important	element	of	visual	identity	for	physical	brands,	it	is	worth	going	over.	Brand	design	by	Huntress	™	Physical	assets	can	include	the	layout	and	design	of	a	store	(think	of	how	all	Apple	Stores	look	alike	with	white	interiors	and	glass	storefronts),	the
uniforms	that	customer-facing	employees	wear	and	the	china,	cutlery	and	tablecloths	used	in	restaurants.	All	of	these	send	a	message	to	consumers,	including	the	lack	of	consistency.	How	graphic	design	applies	visual	identity	—	Graphic	design	is	the	process	that	takes	visual	elements	and	molds	them	into	a	cohesive	visual	identity.	The	following	are
the	common	instances	in	which	a	brand	will	create	visuals,	where	graphic	design	will	act	as	a	roadmap	for	keeping	them	consistent,	as	well	as	aesthetically	pleasing.	Logo	and	branding	by	AZ-Designs	Logo	and	brand	assets	Logo	and	branding	design	is	at	the	heart	of	establishing	visual	identity.	A	logo	is	the	foremost	symbol	for	a	brand,	and	it	informs
many	of	the	graphics,	color	and	typography	choices	of	the	visual	identity	going	forward.	This	category	would	also	include	identifying	materials	such	as	business	cards,	letterheads	and	social	avatars/cover	images,	where	the	aim	is	primarily	to	distinguish	the	brand.	Business	and	advertising	Advertising	is	where	businesses	use	their	visuals	to	actively
reach	out	to	customers.	This	can	come	in	the	form	of	flyers,	brochures,	billboards,	tv/magazine/banner	ads	and	more.	Because	customers	rarely	seek	advertising,	the	visual	elements	must	identify	the	brand	while	going	the	extra	mile	to	impress,	entertain	and	persuade	viewers.	This	digital	brochure	by	Terry	Bogard	implements	visual	identity	using
branded	colors	and	shapes	Web	and	digital	design	Digital	design	is	the	space	where	consumers	get	to	directly	interact	with	your	visual	identity.	Visual	identity	elements	here	are	often	expressed	through	hero	or	website	images,	interface	color	schemes	and	layout,	social	media	content,	animations,	icons,	buttons	and	much	more.	Because	digital	tools
are	made	to	be	used,	visual	identity	here	must	unobtrusively	assist	the	user	towards	completing	their	task.	This	web	design	by	☪ekidot	balances	bold	visuals	with	unobtrusive	white	space	How	to	design	an	outstanding	visual	identity	—	Define	your	brand	identity	Your	brand	identity	should	guide	the	visuals,	not	the	other	way	around.	After	all,	your
visuals	are	meant	to	express	who	you	are,	so	it	would	make	sense	to	first	figure	out	what	you’re	all	about.	While	you	don’t	have	to	have	every	aspect	of	your	brand	figured	out	(as	brands	can	and	should	evolve	over	time),	decide	on	the	basics	of	your	brand	strategy:	what	is	your	mission	statement?	What	are	your	core	values?	How	does	your	brand	help
people?	Who	are	your	buyer	personas?	What	is	your	communication	style?	Picturing	your	brand	as	a	person	can	help	you	decide	what	visual	“outfits”	fit.	Design	by	NataMarmelada.	Questions	like	these,	and	many	more,	help	you	see	your	brand	as	a	character,	what	she	would	look	like	and	sound	like	if	she	were	a	real	person.	Seeing	your	brand	as	a
person	will	make	it	much	easier	to	recognize	which	visual	“outfits”	fit	and	which	don’t	when	crafting	your	visual	identity.	Familiarize	yourself	with	the	elements	of	design	Like	chemistry,	graphic	design	is	made	great	by	mixing	the	right	elements.	Logo	design	by	Graphoenik.	In	order	to	construct	a	visual	identity	that	resonates	with	people,	you	must
first	be	familiar	with	how	visuals	speak.	This	is	where	graphic	design	becomes	important—it	is	also	known	as	“visual	communication”	for	exactly	this	reason.	Depending	on	how	you	implement	them,	each	of	the	6	basic	elements	of	design	will	have	built-in	associations	that	customers	will	make,	and	only	a	select	few	will	be	appropriate	for	your
particular	brand.	For	example,	some	brand	fonts	might	read	as	old-fashioned	while	others	will	read	as	modern.	Some	color	meanings	will	convey	passion	while	others	will	express	coolness.	Graphic	design	is	ultimately	a	tool	for	visual	expression,	and	a	tool	is	only	as	strong	as	its	user.	It	can	make	your	life	easier	if	you	know	how	to	use	it,	or	it	can	be	a
hazard	if	you	don’t.	Tell	a	compelling	story	While	graphic	design	is	useful	for	communicating	ideas	visually,	those	ideas	must	come	together	to	tell	a	captivating	story	about	your	brand.	Visuals	have	the	power	to	grab	attention,	but	stories	have	the	power	to	involve	people.	They	root	for	the	underdog,	they	scorn	the	villain,	they	swoon	over	the	hero.	by
Ezanov	Good	stories	are	rooted	in	characters	and	conflict.	Decide	who	your	protagonist	is	and	give	them	an	obstacle	to	overcome:	whether	it’s	your	customers	and	their	pain	points	or	it’s	your	business	and	the	noise	of	other	brands	who	are	neglecting	their	needs.	Take,	for	example,	Ezanov’s	logo	for	My	Green	Heroes.	The	green	shades	convey	a
sense	of	nature,	and	the	geometric	style	of	the	leaf	(along	with	the	iPhone	photo)	show	us	that	the	brand	is	about	technology.	But	it	is	the	way	the	logo	is	arranged	upright,	with	the	colors	transitioning	from	dark	to	light,	that	tells	the	story	of	an	upward	climb	against	environmental	destruction.	The	photo	of	a	modern	man	confidently	sporting	a	suit
gives	us	our	character,	poised	to	take	action.	Above	all	else,	your	visual	identity	must	adhere	to	storytelling’s	most	cherished	rule:	show,	don’t	tell.	by	isuk	Aim	for	simplicity	Clearly	there	are	a	great	number	of	messages,	ideas	and	stories	your	visual	identity	can	communicate.	So	many	options	can	be	a	blessing	and	curse.	To	avoid	confusion,	it’s	best
to	focus	on	one	message	at	a	time.	Consumers	will	take	in	visual	information	within	a	matter	of	seconds,	and	unless	they	are	actively	seeking	out	your	brand,	they	will	move	on	just	as	quickly.	You	have	limited	time	to	make	an	impression,	so	it’s	essential	to	home	in	on	the	single	most	important	takeaway,	and	focus	the	visuals	around	that.	In	the	case
of	isuk’s	poster	design,	the	message	is	a	promise	of	serenity,	which	is	supported	by	every	visual	element—from	the	calming	blue	color,	to	the	meditative	photo,	to	the	centered	alignment.	Balance	consistency	with	contrast	Given	the	sheer	amount	of	brand	collateral	that	will	accumulate	over	years	of	business,	your	visual	identity	will	inevitably	involve
many	moving	parts.	The	challenge	is	to	make	sure	that	every	visual	element,	no	matter	its	specific	purpose	or	medium,	looks	like	part	of	the	same	brand.	This	is	where	having	well	documented	brand	style	guidelines	can	be	crucial.	by	goopanic	The	other	challenge	that	comes	with	visual	consistency	is	redundancy:	a	brand	that	is	too	predictable	can
fade	to	the	background.	One	of	the	core	principles	of	design	that	separates	design	elements	from	the	background	is	contrast.	Look	for	opportunities	to	infuse	your	existing	visual	brand	with	new	and	varied	contrast.	Consider,	for	example,	the	way	goopanic’s	branding	design	for	Nippon	Week	begins	with	a	logo	and	goes	on	to	repurpose	the	shapes,
colors,	and	typography	to	create	brand	new	visuals	from	the	old.	Know	when	to	step	back	and	when	to	stand	out	This	packaging	design	by	Mj.vass	takes	advantage	of	its	visual	identity’s	bold	colors	hand-drawn,	curved	shapes	to	stand	out	on	store	shelves.	You	might	assume	that	the	purpose	of	a	visual	identity	is	to	be	noticed	at	all	times.	After	all,	it’s
hard	to	communicate	visually	if	no	one	is	paying	attention.	But	there	are	times	when	the	best	visual	identity	is	one	that	flies	under	the	radar.	Consider	a	website	that	users	are	trying	to	navigate	or	a	newsletter	where	they	are	looking	for	information.	Having	a	web	background	of	vibrant	yellow	might	align	with	your	brand	color	guidelines,	but	imagine
how	distracting	that	would	be	for	a	user	trying	to	read	your	copy.	Visual	communication	often	works	on	an	unconscious	level,	and	you	can	trust	that	your	message	is	getting	across	even	with	a	minimal	implementation.	On	the	other	hand,	sometimes	it	makes	sense	to	wear	your	visual	identity	loud	and	proud,	if	you’re	attempting	to	differentiate	your
product	from	other	products	on	the	same	shelf,	for	example.	It’s	important	to	recognize	when	it’s	time	to	stand	out	and	when	it’s	time	to	step	back.	Colors	and	type	choices	will	differ	depending	on	the	medium.	Design	by	sheva™.	Design	for	the	medium	No	visual	identity	exists	in	a	vacuum:	once	you	develop	any	visual	asset,	the	time	will	come	to	send
it	off	into	the	real,	or	digital,	world.	A	visual	identity	for	an	online	brand	will	naturally	look	different	from	a	brick-and-mortar	brand,	where	tactile	experiences	such	as	textures	and	die	cuts	will	go	a	long	way	with	consumers.	Different	media	can	even	drastically	change	how	your	visual	elements	come	across:	colors	that	appear	bright	in	the	digital
sphere	will	be	darker	when	printed.	Similarly,	serifs	are	considered	the	most	legible	typeface	style	in	print,	but	sans	serif	are	more	legible	on	a	computer	screen.	Wherever	your	visual	identity	takes	you,	make	sure	you’re	adequately	prepared	for	the	journey.	Picture	your	own	visual	identity	—	Visual	identity	is	a	powerful	tool	for	telling	a	brand’s	story
and	connecting	with	customers.	Because	it	is	so	effective	at	communication,	the	wrong	message	can	have	dire	consequences.	Understanding	your	own	brand	identity	will	guide	you	on	your	visual	journey,	but	the	best	way	to	make	sure	you	get	a	visual	identity	that	fits	is	to	work	with	a	great	logo	and	branding	designer.
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